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MAY 03/16/09 03/30/09 05/01/09
JUNE/JULY 04/15/09 04/30/09 06/02/09
AUGUST 06/15/09 06/30/09 07/31/09
SEPTEMBER 07/15/09 07/31/09 09/02/09
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Terms & Conditions

The following are certain general terms and conditions governing advertising published in The Progressive Farmer Magazine (the “Magazine”) published by The
Progressive Farmer, Inc. (the “Publisher”). 1. Rates are based on average total audited circulation, effective with the issue dated January 2009. Announcement of
any change in rates and/or circulation rate base will be made in advance of the Magazine’s advertising sales close date of the first issue to which such rates and/or
circulation rate base will be applicable. The Magazine Rate Card specifies the publication schedule of the Magazine, and its respective on-sale dates. 2. The Magazine
is a member of the Audit Bureau of Circulations (ABC). Total audited circulation is reported on an issue-by-issue basis in publisher’s statements audited by the ABC.
Total audited circulation for the Magazine is comprised of paid plus verified plus analyzed non-paid. 3. Advertisers may not cancel orders for, or make changes in,

The Progressive Farmer is dedicated to providing our readers
advertising after the closing dates of the Magazine. 4. The Publisher is not responsible for errors or omissions in any advertising materials provided by the advertiser or . hel pfu | information centered around what's most im porta nt

its agency (including errors in key numbers) or for changes made after closing dates. 5. The Publisher may reject or cancel any advertising for any reason at any time.
Advertisements simulating the Magazine's editorial material in appearance or style or that are not immediately identifiable as advertisements are not acceptable. 6.
All advertisements are accepted and published in the Magazine upon the representation by the agency and advertiser that they are authorized to publish the entire
contents and subject matter thereof and that such publication will not violate any law or infringe upon any right of any party. In consideration of the publication of
advertisements, the advertiser and agency will, jointly and severally, indemnify, defend and hold the Publisher harmless from and against any and all losses and ex-
penses (including, without limitation, attorney’s fees) arising out of the publication of such advertisements in the Magazine, including, without limitation, those arising ; 9 g
from claims or suits for defamation, copyright or trademark infringement, misappropriation, violation of the Lanham Act or rights of privacy or publicity, or from any k how you can reach our h 19 h |y engaged readers and im pact your
and all similar claims now known or hereafter devised or created. 7. In consideration of the Publisher’s reviewing for acceptance, or acceptance of, any advertising for i o > . > >
publication in the Magazine, the agency and advertiser agree not to make promotional or merchandising reference to the Magazine in any way without the prior writ- . 1 sales by advertisi ng in our speCIal Farmer's Market section.
ten permission of the Publisher in each instance.8. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which conflict with, vary, 1

or add to these Terms and Conditions or the provisions of the Magazine’s Rate Card will be binding on the Publisher and to the extent that the Terms and Conditions
contained herein are inconsistent with any such conditions, these Terms and Conditions shall govern and supersede any such conditions. The Publisher has the right
to insert the advertising anywhere in the Magazine at its discretion, and any condition on contracts, orders or copy instructions involving the placement of advertising
within an issue of the Magazine (such as page location, competitive separation or placement facing editorial copy) will be treated as a positioning request only and
cannot be guaranteed. The Publisher’s inability or failure to comply with any such condition shall not relieve the agency or advertiser of the obligation to pay for the
advertising. 9. The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all or any part of any issue(s) of the Magazine because
of strikes, work stoppages, accidents, fires, acts of God or any other circumstances not within the control of the Publisher. 10. Agency commission (or equivalent): up
to 15% (where applicable to recognized agents) of gross advertising charges after earned advertiser discounts. 11. Invoices are rendered on or about the on-sale date

of the Magazine. Payments are due within 20 days from the billing date. The Publisher reserves the right to change the payment terms to cash with order at any time. I/ classified & display rates
The advertiser and agency are jointly and severally liable for payment of all invoices for advertising published in the Magazine. 12. Any and all negotiated advertiser a r l ' l e r S I I | r .
discounts are only applicable to and available during the period in which they are eamed. Rebates resulting from any and all eamed advertiser discount adjustments effective January 2009

must be used within six months after the end of the period in which they were eamed. Unused rebates will expire six months after the end of the period in which they
were earned. 13. Special advertising production premiums do not earn any discounts or agency commissions.

to them—their farm, their land and their everyday life. It's no
wonder we're the nation’s largest farming publication. Find out




Circulation & Rates - Classifieds

TEXT-ONLY

CLASSIFIEDS: CIRCULATION

National 625,000

*$150 minimum required for all classified text-only advertising

PER WORD

$9.00

BOLDED WORDS

First 3 words at no charge
additional words $.75 ea

COLOR LOGO

BOX SHADED
AROUND AD  BACKGROUND

$10.00 $25.00

GRAPHIC
CLASSIFIEDS:

CIRCULATION
National 625,000

*No photos allowed on graphic classified ads

FULL COLOR GRAPHIC AD
$250 per inch

(maximum - 4 inches)

FREQUENCY DISCOUNTS ON ALL CLASSIFIEDS:
Three times: 10%

Circulation & Rates - Display

WIDTH DIMENSION

Six times: 15%

ONE TIME ARTIST FEE
TO DESIGN YOUR AD

Eleven times: 20%

DISPLAY: Circulation
National 625,000
South 350,000
Midwest 275,000

$15,294
$9,177
$6,118

2/3 Page

Display Dimensions

1/2 Page

$10,706 $8,657

$6,424 $5,194

$4,282 $3,463
FREQUENCY DISCOUNTS:

Three times: 8%

Non-Bleed
One inch
Two inches
Three inches
Four inches
1/6 Page
1/3 Page (1 column)
1/2 page (horizontal)
2/3 page (vertical)
2/3 page (horizontal)
Full page

Bleed
Full page

Width
2.25"
2.25"
2.25"
2.25"
2.25"
2.25"

2
4.625"
b
2
Width
8"

Depth
1"
o
3
4
5

9.5"
5
9.5"
2
9.5"
Depth
10.5"

4 inches 3 inches 2 inches  1inch
$1,282
$2,680 $2,163 $1,484 $770
$513

Six times: 16% Nine times: 25%

$4,467 $3,604 $2,473

$1,787 $1,442 $990

Contacts

GET YOUR AD IN OUR FARMER'S
MARKET SECTION NOW.

CONTACT A SALES REP TODAY!

HEADQUARTERS

Lakeshore Park Plaza

2204 Lakeshore Drive, Ste 415
Birmingham, AL 35209
Phone: 205/414-4700

Fax: 205/414-4705

Ad materials

« Holding
On To

[

Leah Kilgore
Inside Sales Advertising Manager
205/414-4709 leah.kilgore@progressivefarmer.com

Alexandra Wlodkoski
Advertising Account Manager
205/414-4715 alexandra.wlodkoski@dtn.com

Please send all Classified ad materials to Leah Kilgore via email or fax.

E-mail: leah.kilgore@progressivefarmer.com Phone: 205/414.4709 Fax: 205/414.4705

Please send all Display ad materials to Christen Lewis via email.
E-mail: christen.lewis@progressivefarmer.com  Phone: 205/414.4719




